Acknowledging the National Arts and Humanities Youth Program Awards
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”e;,,’ The National Arts & Humanities Youth Program Awards INAHYP) program

’é encourages all awardees to acknowledge the funding they receive from the

H President’s Committee on the Arts and the Humanities, using the NAHYP logo
,: and tag line. Including the logos of our partner agencies is not necessary; however,

see information below on their usage. The President’s Committee relies on your
organization to help us build support for this program. The guidelines for
acknowledging NAHYP are below. You should use a variety of media and other
community outreach activities to extend the impact of your award and some
suggestions are included on the following page.

LoGos AND CREDIT

The NAHYP logo should be included with the credit line in materials
promoting your NAHYP project and be applied as an additional mark to
existing designs that are specific to the official project. Creating new designs
that only feature the NAHYP logo is not permitted. The logo should also
not be used in banners/material with a corporate donor name; used in
advertising that includes the sale or promotion of a commercial product; and
to create stationary/envelopes with just the NAHYP logo.

Example:
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NATIONAL ARTS and HUMANITIES
YOUTH PROGRAM AWARDS

An initiative of the President’s Committee on the Arts &
the Humanities
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You can place the ¢redit /ine in any configuration that is suitable for your

materials.

Press Releases, media statements and advisories, as well as
promotional, online and/or exhibit placards

For all of the above, your NAHYP project should include the following
paragraph on the program.

“National Arts & Humanities Y outh Program Awards is an initiative of the President’s
Committee on the Arts and the Humanities (PCAH). The President’s Committee
partners with the Institute of Musenm and Library Services (IML.S), National
Endowment for the Arts (NEA), and the National Endowment for the Humanities
(NEH) to administer the program.”

This language is sufficient to credit NAHYP, PCAH, and our partner

agencies. However, please do use one of the partner agency logos alone, you
must use all of them or none— NAHYP, PCAH, NEA, IMLS, and NEH.
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Acknowledging the National Arts and Humanities Youth Program Awards

“%@\AM‘"'ES ’Oa,% Links to those logos are below.
¥ PCAH and NAHYP—contact Kimber Craine kcraine@pcah.gov

NEA—go here http://www.nea.gov/manageaward/logos/index.html

NEH-—go here http://www.neh.gov/logo/index.html

IMLS—go here http://www.imls.gov/recipients/logos.shtm

PROMOTION CHECKLIST
Below is a checklist to help guide your promotion efforts and on the next
page are some suggested activities we encourage each NAHYP program to
undertake as part of their award and participation.
v Distribute a press release to the media and key partners
about your NAHYP award.
v Credit NAHYP and its partners for their support of your
project.
v Develop a promotion plan that takes advantage of your
partners and awareness events.
v Document and collect all press releases, media clips, letters
and other materials and e-mail them to PCAH staff.
Traci Slater-Rigaud tslater-rigaud@pcah.gov
v Use the information and suggestions from the leadership
enhancement conference in your promotion efforts.
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